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New New Media 2nd Edition
In this new work, Axford seeks to contribute to the development of global theory,
particularly where it engages with the contested idea of globality; a concept which
musters as consciousness, condition, framework, even system. By examining emergent
globalities through the lens of world-making communicative practices and forms, the
author demonstrates their transformative social power and underlines the cultural
dynamics of globalization. Taking a critical view of much of the current scholarship on
emergent globalities, Axford steps outside the rationalist-territorialist conceptions of
association and order and takes issue with those who advise there is a widespread
'myth' of media globalization. The book examines global communicative connectivity,
using digital, or "new" media – especially the Internet - as the prime exemplar of global
process. As well as the academic importance of such themes for theory-building, the
strategic, "real-world" impacts of communicative connectivity are palpable. Thus, the
welter of debate around the influence of the Internet on democracy, democratization,
revolt and collective action generally, have real purchase when discussed in relation to
the events of the uprisings in MENA, anti-capitalist protests in London and New York
and the tribulations of the EU in recent months/years. Using such exemplars the book
assesses claims for the existence and robustness of global society, the significance of
cosmopolitan communication and the extent of global consciousness. This work will be
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of interest to students and scholars of globalization, international relations, and media
and cultural studies.
In this book, leading international scholars examine the way new media is reshaping
lives and politics. Covering topics from women's rights to terrorism, and countries from
Israel to Saudi Arabia, these authors explore the global and regional ramifications of the
proliferation of communication technologies and the information they disseminate.
With this text, a team of authors from the University of West England provide a
comprehensive overview of the culture, technologies and history of new media and
assess claims that a media and technology revolution is underway.
Anyone who is touched by public education – teachers, administrators, teachereducators, students, parents, politicians, pundits, and citizens – ought to read this book,
a revamped and updated second edition. It will speak to educators, policymakers and
citizens who are concerned about the future of education and its relation to a robust,
participatory democracy. The perspectives offered by a wonderfully diverse collection of
contributors provide a glimpse into the complex, multilayered factors that shape, and
are shaped by, education institutions today. The analyses presented in this text are
critical of how globalization and neoliberalism exert increasing levels of control over the
public institutions meant to support the common good. Readers of this book will be well
prepared to participate in the dialogue that will influence the future of public education
in United States, and beyond – a dialogue that must seek the kind of change that
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represents hope for all students. As for the question contained in the title of the book –
The Phenomenon of Obama and the Agenda for Education: Can Hope (Still)
Audaciously Trump Neoliberalism? (Second Edition) –, Carr and Porfilio develop a
framework that integrates the work of the contributors, including Christine Sleeter and
Dennis Carlson, who wrote the original forward and afterword respectively, and the
updated ones written by Paul Street, Peter Mclaren and Dennis Carlson, which
problematize how the Obama administration has presented an extremely constrained,
conservative notion of change in and through education. The rhetoric has not been
matched by meaningful, tangible, transformative proposals, policies and programs
aimed at transformative change, and now fully into a second mandate this second
edition of the book is able to more substantively provide a vigorous critique of the
contemporary educational and political landscape. There are many reasons for this,
and, according to the contributors to this book, it is clear that neoliberalism is a major
obstacle to stimulating the hope that so many have been hoping for. Addressing
systemic inequities embedded within neoliberalism, Carr and Porfilio argue, is key to
achieving the hope so brilliantly presented by Obama during the campaign that brought
him to the presidency.
The new edition of The Digital Media Handbook presents an essential guide to the
historical and theoretical development of digital media, emphasising cultural continuity
alongside technological change, and highlighting the emergence of new forms of
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communication in contemporary networked culture. Andrew Dewdney and Peter Ride
present detailed critical commentary and descriptive historical accounts, as well as a
series of interviews from a range of digital media practitioners, including producers,
developers, curators and artists. The Digital Media Handbook highlights key concerns
of today’s practitioners, analysing how they develop projects, interact and solve
problems within the context of networked communication. The Digital Media Handbook
includes: Essays on the history and theory of digital media Essays on contemporary
issues and debates Interviews with digital media professionals A glossary of technical
acronyms and key terms.
With the proliferation of round-the-clock media, communicators have more opportunities
than ever to find themselves "in the news." Yet today's communicators come from
diverse backgrounds and are not always equipped to deal with evolving practices and
technology. This revised and updated edition of In the News addresses not only
traditional communications, but also the onslaught of new media that we experience in
our everyday lives. Carney explains current practices and proposes a plan with which to
manage media relationships. In the News is ideal for communications students and
media relations practitioners in the private, public, and voluntary sectors.
Global Journalism Practice and New Media Performance provides an overview of new
and traditional media in their political, economic and cultural contexts while exploring
the role of journalism practice and media education. The authors examine media
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systems in 16 countries, including China, Russia and the United States.
Covers cutting-edge techniques for small and large businesses alike. Author is an indemand consultant with strong media connections.
This essential volume brings together the work of internationally-renowned researchers, each
experts in their field, in order to capture the diversity of children and young people's media
cultures around the world. Why are the media such a crucial part of children's daily lives? Are
they becoming more important, more influential, and in what ways? Or does a historical
perspective reveal how past media have long framed children's cultural horizons or, perhaps,
how families - however constituted - have long shaped the ways children relate to media? In
addressing such questions, the contributors present detailed empirical cases to uncover how
children weave together diverse forms and technologies to create a rich symbolic tapestry
which, in turn, shapes their social relationships. At the same time, many concerns - even public
panics - arise regarding children's engagement with media, leading the contributors also to
inquire into the risky or problematic aspects of today's highly mediated world. Deliberately
selected to represent as many parts of the globe as possible, and with a commitment to
recognizing both the similarities and differences in children and young people's lives - from
China to Denmark, from Canada to India, from Japan to Iceland, from - the authors offer a rich
contextualization of children's engagement with their particular media and communication
environment, while also pursuing cross-cutting themes in terms of comparative and global
trends. Each chapter provides a clear orientation for new readers to the main debates and core
issues addressed, combined with a depth of analysis and argumentation to stimulate the
thinking of advanced students and established scholars. Since children and young people are
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a focus of study across different disciplines, the volume is thoroughly multi-disciplinary. Yet
since children and young people are all too easily neglected by these same disciplines, this
volume hopes to accord their interests and concerns they surely merit.
Now in its seventh edition, this landmark text continues to define the field of media and mass
communication research, offering a uniquely detailed, broad, and balanced guide. It maintains
the narrative into the world of pervasive, ubiquitous, mobile, social and always-online media
that we live in today. New to this edition: • Examples are now integrated within each chapter
around politics and the public sphere, as popular culture and politics become more regularly
intertwined. • An increased focus on conceptualizing ‘mass’ media and communication and
media theory in an age of big data, such as algorithmic culture, AI, platform economies,
streaming, and mass self-communication. • Further discussion of what we want and expect of
media and society in all chapters. • New and revised material, including a new chapter “A
Canon of Media Effects”, bringing together Social-Cultural Effects & News, Public Opinion and
Political Communication, helping the reader to rethink and reframe the whole idea of media
effects and influence. A vitally important for all students of Media and Mass Communication in
the 21st century.
The new media landscape touches every aspect of our social, political and cultural lives. It is
more important than ever, therefore, that we are able to understand and explain the complexity
of our digital world. Understanding New Media gives students the tools and the knowledge they
need to make sense of the relationship between technologies, media and society. This bestselling student introduction: Makes complex ideas accessible, clearly explaining the key
thinkers, theories and research students need to understand Brings theory to life with a range
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of new case studies, from selfies or trolling, to the app economy and algorithms in social media
Gets students started on projects and essays with guided research activities, showing them
how to successfully put learning into practice Provides guided further reading, helping students
to navigate the literature and extend their studies beyond the chapter Understanding New
Media remains the perfect guide to the past, present and future of the new media world. It is a
vital resource for students across media and communication studies and sociology, and
anyone exploring new media, social media or digital media.
“Social learning is a fundamental shift in how people work leveraging how we have always
worked, now with new, more humanizing tools, accelerating individual and collective reach,
giving us the resources to create the organization, and the world, we want to live in.” In this
newly revised and updated edition of The New Social Learning, Tony Bingham and Marcia
Conner dispel organizational myths and fears about social media. By sharing the success
stories of socially engaged companies and people, the much-anticipated second edition
persuasively makes the case for using social media to encourage knowledge transfer and realtime learning in a connected and engaging way. As Steve LeBlanc noted, “Social learning
thrives in a culture of service and wonder. It is inspired by leaders, enabled by technology, and
ignited by opportunities that have only recently unfolded.” Brand-new case studies about
innovative organizations such as Boston Children s Hospital, National Australian Bank, LAZ
Parking, Sanofi Pasteur, Cigna, CENTURY 21, and Roche Pharmaceuticals illustrate cuttingedge social learning approaches that cultivate environments where great people can do their
best work. The New Social Learning lays the foundation for improving the way you engage with
colleagues, collaborate with teams anywhere in the world, and build workforce capability. Take
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the next step to connect skills and knowledge and move your own organization forward as you
reclaim and revolutionize workplace learning.
Make them take notice when you write. You can write better -- whether you are a beginner or
the office pro. Learn the universal format for writing anything. Featuring favorite New Yorker
cartoons. -- This updated edition features a new chapter on Social Media -- The fun writing
guidebook that helps you improve right away. -- See how business writing can be fast and
easy. -- Build on your style to become a better writer. -- Come across as a professional. -Learn how to start, what to say, and when to stop. -- Get your message across quickly and
easily. It's worked for hundreds of people in the Writing for Action Workshops. Now let it work
you. This fun-to-read book is easy-to-follow and understand. It removes the inhibitions that
make it difficult for you to write.
This book equips students with the critical thinking they need to understand the complexities
and contradictions of social media and make informed judgements. The Second Edition
explores the sharing economy of Uber and Airbnb and social media in China.
The aim objective of CME 2014 is to provide a platform for researchers, engineers,
academicians as well as industrial professionals from all over the world to present their
research results and development activities in Information Management, Innovation
Management, Project Management and Engineering. This conference provides opportunities
for the delegates to exchange new ideas and application experiences face to face, to establish
business or research relations and to find global partners for future collaboration. Submitted
conference papers will be reviewed by technical committees of the Conference.
Digital technology has vastly broadened and complexified social life, levelling opportunities for
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communication and producing a new awareness of the importance of diversity of social
relations, as well as of life on the planet. This book explores the ways in which social media, by
encouraging human curiosity and sociability in relation to these developments, has highlighted
for users their own nature as social beings who have discovered new ways to get along with
each other, as well as new challenges. The complexity of networks on social media has
created new kinds of conflicts, and new ways to mediate older kinds of conflicts, that have
resulted in a demand for new forms of political participation, thus reinvigorating political activity,
without extending the practice of ‘politics as usual’. However, with concerns for the planet in
the back- ground, a tendency for elites and ordinary people alike to want to see a political
solution to every problem in social life has become an unsustainable and troubling trend. This
book argues that enthusiasms for social media can be tempered in a helpful manner through
an engagement with studies of social media in relation to understandings of the history of
modern social life provided by sources in classical and contemporary sociology and political
theory. Social media makes possible new sociable opportunities and multiple publics, but at
the same time represents important continuities with modern social life of earlier times, such as
the respect in which it works to limit political action within the boundaries of a generalized
public, thus constraining demagoguery and challenging the arrogance of elites who seek to
impose certain forms of political life. Engaging with the work of Deleuze, Tarde, Simmel,
Lazzarato, Latour, Harman, Heidegger, Arendt, Archer, Wellman, Bergson and others, Social
Life and Political Life in the Era of Digital Media advances a new understanding of modernity
offered by social media, re-establishing the autonomy of social life over and against political life
and re-articulating the relationship between the social and political. As such, it will appeal to
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scholars of social and political theory and cultural and media studies.

De Nederlandse gezondheidszorg wordt gevormd door een diversiteit aan
instituten, technologieën en professionals. De afgelopen decennia hebben zich
vele ontwikkelingen voorgedaan wat betreft beleid, koers, kwaliteit, veiligheid,
techniek en kosten. Dit boek geeft antwoord op de vraag hoe de zorg zich in de
laatste halve eeuw heeft ontwikkeld en welke bijdrage verpleegkundigen hieraan
hebben geleverd.Verschillende grote namen, die vorm hebben gegeven aan de
moderne gezondheidszorg, komen aan het woord. Daarnaast tekent de auteur
de verhalen op van de verpleegkundigen, de stemmen van de 'handen aan het
bed'. De uitkomsten van het onderzoek zijn interessant voor specialisten,
verpleegkundigen, politici, verzekeraars, en beleidsmakers in de zorgsector.
Power Shift? Political Leadership and Social Media examines how political
leaders have adapted to the challenges of social media, including Facebook,
Instagram, Twitter, and memes, among other means of persuasion. Established
political leaders now use social media to grab headlines, respond to opponents,
fundraise, contact voters directly, and organize their election campaigns. Leaders
of protest movements have used social media to organize and galvanize
grassroots support and to popularize new narratives: narratives that challenge
and sometimes overturn conventional thinking. Yet each social media platform
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provides different affordances and different attributes, and each is used
differently by political leaders. In this book, leading international experts provide
an unprecedented look at the role of social media in leadership today. Through a
series of case studies dealing with topics ranging from Emmanuel Macron and
Donald Trump's use of Twitter, to Justin Trudeau's use of selfies and Instagram,
to how feminist leaders mobilize against stereotypes and injustices, the authors
argue that many leaders have found additional avenues to communicate with the
public and use power. This raises the question of whether this is causing a power
shift in the relationship between leaders and followers. Together the chapters in
this book suggest new rules of engagement that leaders ignore at their peril. The
lack of systematic theoretically informed and empirically supported analyses
makes Power Shift? Political Leadership and Social Media an indispensable read
for students and scholars wishing to gain new understanding on what social
media means for leadership.
This comprehensive introduction explores the evolving relationship between new
media, advertising and new media consumers. Tracing the shift from 'mass' to
'my' media, Advertising and New Media critically evaluates the social and cultural
implications of increased interactivity and consumer creativity for the future of
advertising, with examples drawn from the USA, the UK, Europe, Australia and
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the peoples Republic of China. Features include: evaluation of consumergenerated advertising, including the Coke Mentos phenomenon, and comparative
analysis of the Dove ‘Real Beauty’ and Axe/Lynx ‘Effect’ campaigns interviews
with industry practitioners, providing first-hand insights on the impact of new
media on advertising.
With coverage of the entire research process in social media, data collection and
analysis on specific platforms, and innovative developments in the field, this
handbook is the ultimate resource for those looking to tackle the challenges that
come with doing research in this sphere.
From the punch card calculating machine to the personal computer to the iPhone
and more, this in-depth text offers a comprehensive introduction to digital media
history for students and scholars across media and communication studies,
providing an overview of the main turning points in digital media and highlighting
the interactions between political, business, technical, social, and cultural
elements throughout history. With a global scope and an intermedia focus, this
book enables students and scholars alike to deepen their critical understanding
of digital communication, adding an understudied historical layer to the
examination of digital media and societies. Discussion questions, a timeline, and
previously unpublished tables and maps are included to guide readers as they
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learn to contextualize and critically analyze the digital technologies we use every
day.
For over forty years, Theories of Human Communication has facilitated the
understanding of the theories that define the discipline of communication. The
authors present a comprehensive summary of major communication theories,
current research, extensions, and applications in a thoughtfully organized and
engaging style. Part I of the extensively updated twelfth edition sets the stage for
how to think about and study communication. The first chapter establishes the
foundations of communication theory. The next chapter reviews four frameworks
for organizing the theories and their contributions to the nature of inquiry. Part II
covers theories centered around the communicator, message, medium, and
communication with the nonhuman. Part III addresses theories related to
communication contexts—relationship, group, organization, health, culture, and
society. “From the Source” contributions from theorists provide insight into the
inspirations, motivations, and goals behind the theories. Online instructor’s
resource materials include sample syllabi, key terms, exam questions, and text
graphics. The theories include those important for their continuing influence in the
field as well as emerging theories that encourage thinking about issues in new
ways. For a reasonable price, readers are able to explore the patterns, trends,
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trajectories, and intricacies of the landscape of communication theory and will
have an invaluable resource for future reference.
"Timely new chapters on China and the 'sharing economy' of Uber and Airbnb
strengthen an already vital contribution to communication studies. Through the
lens of critical theory, Fuchs provides the essential text for students of our new
media world." -Vincent Mosco, Queen's University, Ontario With social media
changing how we use and understand everything from communication and the
news to transport, more than ever it is essential to ask the right kinds of
questions about the business and politics of social media. This book equips
students with the critical thinking they need to understand the complexities and
contradictions and make informed judgements. This Second Edition: Lays bare
the structures and power relations at the heart of our media landscape Explores
the sharing economy of Uber and Airbnb in a brand new chapter Takes us into
the politics and economy of social media in China Puts forward powerful
arguments for how to achieve a social media that serves the purposes of a just
and fair world This book is the essential, critical guide for all students of media
studies and sociology. Readers will never look at social media the same way
again.
Understanding the economic paradigms at work in media industries and markets
Page 14/24

Read Online New New Media 2nd Edition
is vitally important for the analysis of the media system as a whole. The changing
dynamics of media production, distribution and consumption are stretching the
capacity of established economic paradigms. In addition to succinct accounts of
neo-classical and critical political economics, the text offers fresh perspectives for
understanding media drawn from two 'heterodox' approaches: institutional
economics and evolutionary economics. Applying these paradigms to vital topics
and case studies, Media Economics stresses the value – and limits – of
contending economic approaches in understanding how the media operates
today. It is essential reading for all students of Media and Communication
Studies, and also those from Economics, Policy Studies, Business Studies and
Marketing backgrounds who are studying the media.
The Second Edition of Health Industry Communication: New Media, New
Methods, New Message is a thorough revision fills a critical gap in the literature
for communications students as well as students of health administration and
public health. Featuring best practices and case studies from notable
practitioners, the chapters offer a 360-degree view of the world of health
communications from a business and promotions outlook as well as a look at
special topics that impact health communicators.
The current success story of new media and the ongoing digitalisation of our
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world provide an illuminating starting point for the discussion of the powerful
revolutions in our media and media uses initiated by the introduction of a(ny)
‘new’ medium: how do new media evolve and how do they relate to established,
‘old’ media and media uses? What does the rise of new media and media uses
imply for other discourses? And not least: which methodological and theoretical
approaches help us to understand these developments? Metamorphoses of
(New) Media offers an international and interdisciplinary range of studies on
these questions. In examining the effects of new media and media uses in fields
such as social discourse, transmediality, and aesthetics, the essays in this
collection engage with a great variety of examples, from political debate on
Twitter to digital storytelling and the game-like experience of DVDs. What these
diverse perspectives share, however, is an approach to Metamorphoses of (New)
Media as an ongoing, recursive process of change that initiates dialogue and
casts light on existing discursive, medial, and aesthetic models.
This book considers the lessons learnt so far from the emergence of the Internet
and the development of the field of Internet studies, whilst also considering
possible directions for the future. Examining broad media theories and emerging
theorisations around the Internet specifically, it explores the possibility of the
development of an Internet theory in the future. A comprehensive overview of the
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field, Internet Studies considers key issues of social importance that the study of
the Internet draws upon, such as the role of the Internet in civic participation and
democratisation, the development of virtual communities, digital divides and
social inequality, as well as Internet governance and policy control. At the same
time, it examines the role of the Internet in social research and the development
of highly interdisciplinary and rapidly developing Internet research. Hence, this
volume maps key areas of certainty and uncertainty in the field of Internet studies
and, as such, it will be of interest to scholars and students of media and
communication, sociology and social research methods.
Richard Clark’s observation that “…media are mere vehicles that deliver
instruction but do not influence student achievement any more than the truck that
delivers our groceries causes changes in our nutrition” is as misunderstood
today as it was when first published in the Review of Educational Research in
1983. The convincing if little read scientific evidence presented by Clark has
divided the field and caused considerable concern, especially among the
providers of newer media for learning. A collection of writings about the “media
effects debate,” as it has come to be called, was published in 2001. Edited by
Clark, Learning From Media was the first volume in the series “Perspectives in
Instructional Technology and Distance Education.” The series editors are
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convinced that the writings of Clark and those who take issue with his position
are of critical importance to the field of instructional technology, Thus, a revised,
second edition of Learning From Media is now being offered. The debate about
the impact of media on learning remains a fundamental issue as new mediated
approaches to teaching and learning are developed, and Clark’s work should be
at the center of the discussion. The critical articles on both sides of this debate
are contained in Learning From Media, 2nd Edition.
Global Terrorism and New Media carefully examines the content of terrorist
websites and extremist television programming to provide a comprehensive look
at how terrorist groups use new media today. Based partly on a content analysis
of discussion boards and forums, the authors share their findings on how
terrorism 1.0 is migrating to 2.0 where the interactive nature of new media is
used to build virtual organization and community. Although the creative use of
social networking tools such as Facebook may advance the reach of terrorist
groups, the impact of their use of new media remains uncertain. The book pays
particular attention to terrorist media efforts directed at women and children,
which are evidence of the long-term strategy that some terrorist organizations
have adopted, and the relationship between terrorists’ media presence and
actual terrorist activity. This volume also looks at the future of terrorism online
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and analyzes lessons learned from counterterrorism strategies. This book will be
of much interest to students of terrorism studies, media and communication
studies, security studies and political science.
Learning in the Age of Digital Reason contains 16 in-depth dialogues between
Petar Jandri? and leading scholars and practitioners in diverse fields of history,
philosophy, media theory, education, practice, activism, and arts. The book
creates a postdisciplinary snapshot of our reality, and the ways we experience
that reality, at the moment here and now. It historicises our current views to
human learning, and experiments with collective knowledge making and the
relationships between theory and practice. It stands firmly at the side of the weak
and the oppressed, and aims at critical emancipation. Learning in the Age of
Digital Reason is playful and serious. It addresses important issues of our times
and avoids the omnipresent (academic) sin of pretentiousness, thus making an
important statement: research and education can be sexy. Interlocutors
presented in the book (in order of appearance): Larry Cuban, Andrew Feenberg,
Michael Adrian Peters, Fred Turner, Richard Barbrook, McKenzie Wark, Henry
Giroux, Peter McLaren, Siân Bayne, Howard Rheingold, Astra Taylor, Marcell
Mars, Tomislav Medak, Ana Kuzmani?, Paul Levinson, Kathy Rae Huffman, Ana
Peraica, Dmitry Vilensky (Chto Delat?), Christine Sinclair, and Hamish Mcleod.
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Within the past 10 years ‘Religious Tourism’ has seen both economic and
education-sector growth on a global scale. This book addresses the central role
of religious tourism and interrelationships with other aspects of pilgrimage
management. It provides practical applications, models and illustrations and
looks at secular and sacred spaces on a global stage. The second edition sees
the introduction of a new structure and the addition of new international case
studies. It is an invaluable reference for academics, students and practitioners
and is a timely text on the future of faith-based tourism and pilgrimage.
The notion of spectatorship has become of increasing interest as artists develop
experimental works and manufacturers seek to produce the means for viewing
such works. Modes of Spectating explores the visual landscapes which
spectators encounter, and how they perceive what they view. The volume
questions the effect of different mediums on the spectator and asks not only how
we view, but also how what we view determines what artists create. Chapters
discuss how gaming and televisual media and entertainment are used by young
people, and the resulting psychological challenges of human beings in th.
What does the Frankfurt School have to say about the creative industries? Does
the spread of Google prove we now live in an information society? How is
Madonna an example of postmodernism? How new is new media? Does the
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power of Facebook mean we're all media makers now? This groundbreaking
volume – part reader, part textbook - helps you to engage thoroughly with some
of the major voices that have come to define the landscape of theory in media
studies, from the public sphere to postmodernism, from mass communication
theory to media effects, from production to reception and beyond. But much more
than this, by providing assistance and questions directly alongside the readings,
it crucially helps you develop the skills necessary to become a critical, informed
and analytical reader. Each reading is supported on the facing page by author
annotations which provide comments, dissect the arguments, explain key ideas
and terminology, make references to other relevant material, and pose questions
that emerge from the text. Key features: Opening chapters: ‘What is theory?’
and ‘What is reading?’ bring alive the importance of both as key parts of media
scholarship Pre-reading: substantial Introductory sections set each text and its
author in context and show the relevance of the reading to contemporary culture
Post-reading: Reflection sections summarise each reading’s key points and
suggests further areas to explore and think about 4 types of annotations help you
engage with the reading – context, content, structure, and writing style .... as well
as questions to provoke further thought Split into 4 sections – Reading theory,
Key thinkers and schools, Approaches and Media Theory in context New to the
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second edition: New chapters on New Media, and Audiences as Producers
Reading Media Theory will assist you in developing close-reading and analytic
skills. It will also increase your ability to outline key theories and debates, assess
different case studies critically, link theoretical approaches to a particular
historical context, and to structure and present an argument. As such, it will be
essential reading for undergraduate and postgraduate students of media studies,
cultural studies, communication studies, the sociology of the media, popular
culture and other related subjects.
Thoroughly revised and updated, this Student Edition of the successful
Handbook of New Media has been abridged to showcase the best of the
hardback edition. This Handbook sets out boundaries of new media research and
scholarship and provides a definitive statement of the current state-of-the-art of
the field. Covering major problem areas of research, the Handbook of New Media
includes an introductory essay by the editors and a concluding essay by Ron
Rice. Each chapter, written by an internationally renowned scholar, provides a
review of the most significant social research findings and insights.
No student of media, communication and cultural studies can afford to be without
the new edition of Watson and Hill.
Complete proceedings of the 2nd European Conference on Social Media Porto
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Portugal Published by Academic Conferences and Publishing International
Limited
Newly revised and updated, this is the essential guide to state-of-the-art digital
storytelling for audiences, creators, and teachers. • Documents how digital
storytelling has become an international movement, with vibrant communities of
practice, ever-developing ideas, and growing appeal • Captures the full depth
and breadth of the history and present of digital storytelling, while also offering
practical tips for getting started making stories • Incorporates a plethora of digital
technologies, from video to augmented reality, and mobile devices to virtual
reality • Points out that digital storytelling has a variety of uses and encompasses
a growing diversity of technologies, even as it becomes ever more accessible to
everyday creators
Fully updated and with new case studies throughout, this second edition reviews
the way organizations use events to connect with their visitors. It covers the
development of the experience economy, the steps from strategy to concept,
event design and touchpoints. It also considers the areas of marketing within
which experiences play a role, such as branding, relationship marketing and city
marketing. Concluding with a chapter on effect measurement and evaluation, and
including a wealth of internationally relevant examples, the book gives a thorough
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insight into the way events can help reach strategic marketing goals.
For training that is as fun as it is effective, this is a must-have resource for
anyone involved in training. Detailing the “who,” “what,” “ when,” “why” and
“how” of learning, Telling Ain’t Training provides everything you need to
energise and engage leaders regardless of age experience. Fast-paced, fun and
interactive, Telling Ain’t Training incorporates principles of adult learning to
separate learning myth from learning fact. Understand how people learn, what
makes training successful, why training fails and how to achieve amazing training
results.
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